
Labour Market in Crisis  CIISN Abstract Submission  

 1 

Lisa Wixted, PhD Scholar 

Sociology, University of Limerick 

Lisa.Wixted@ul.ie 

 

The Enactment of Gender by Solo Creative Workers 

My research aims to explore the ways in which solo creative workers enact gender 

through their everyday social practices. For the purposes of this research, the use of 

the label „solo creative workers‟ describes self-employed individuals involved in the 

production of creative outputs i.e. what Chris Bilton and Ruth Leary refer to as 

““symbolic goods” (ideas, experiences, images) where value is primarily dependent 

upon the play of symbolic meanings” (2002, p.50), for example digital media content. 

The rationale for this research and the reason that I am interested in these new 

workers is because I suspect that they might demonstrate interesting ways of enacting 

gender due to (or in spite of) their atypical style of working, that is, their work does 

not appear to be carried out within the traditional temporal, spatial or contractual 

boundaries of paid work. Furthermore, I speculate that this group of workers may be 

illustrative of the implications of wider trends related to new forms of work in society 

today such as the increasing individualisation of work and the influence of 

information and communication technologies.  

 

In the small body of research on new forms of work which adopts a gender lens, 

sex/gender is usually portrayed as determining the lives of the female workers through 

limiting their chances of success in their jobs (e.g. Gill 2002; Perrons 2003). I would 

like to build on this research by including a perspective which emphasises the role of 

women (and men) as social actors who are also involved in the construction of gender 

(while subject to multiple constraints). I intend to try to meet the research objective 

though qualitative research with members of the solo creative worker community in 

Limerick. Data to be analysed will relate to their everyday practices and will be 

collected via interviews with respondents and via information posted on their online 

social networking sites. Furthermore, I mean to attend local networking events for 

these workers and take autoethnographic field notes.  
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