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 Evidence that position of women is worsening 
substantively in ‘new’ work despite claims to 
the contrary.

 How can this be theorised?

 Questions raised by my data…
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 Online ‘content creators’. 

 Freelance / self-employed. 

 Areas such as web design, multimedia 
authoring and digital animation. 

 Represent the future of work?



 Hypothesis: As work and life practices 
become increasingly mobile across space and 
time, gender may be produced and shaped in 
new ways.

 RQ: In what ways do independent creative 
workers do and undo gender through their 
everyday practices?



 Sample:Young independent creative workers 
of both sexes based in Limerick city.

 Methods: Data from guided interviews, 
online social networking sites and face-to-
face networking events.



 The individualisation of society: 

“transforming human ‘identity’ from a ‘given’ into a 
‘task’ – and charging the actors with the 
responsibility for performing that task and for the 
consequences of that performance” (Bauman 2002, 
p. xv).

 Wide-ranging transformations of social institutions.



 Individualisation and work. 

 Traditional relations and structures ‘disappear’.

 Creative work: individualised possibilities.

 Reflexivity.

 ‘Celebratory’ and ‘utopian’ accounts (e.g. 
Leadbeater and Oakley 1999; Flores and Gray 1999).



 Individualisation and gender.

 Assumption that individualisation leads to 
independence from ‘traditional’ social categories, 
that “people are being removed from the 
constraints of gender…men and women are 
released from traditional forms and ascribed roles” 
(Beck 1992, p.105).

 Independent creative work: egalitarian and 
meritocratic?



 Gill (2002): 

“Despite its image as ‘cool’, non-hierarchical and 
egalitarian, the new media sector…is characterised by a 
number of entrenched and all too old-fashioned 
patterns of gender inequality relating to education, 
access to work and pay. Moreover, a number of new
forms of gender inequality are emerging, connected –
paradoxically – to many of the features of the work that 
are valued – informality, autonomy, flexibility and so 
on” (2002, p. 71).  

[Also see Jarvis and Pratt (2005); Perrons (2003)]



 McRobbie (2002): 

“…getting an interview for contract creative work 
depends on informal knowledge and contacts, often 
friendships…and all ideas of fairness or equal 
representation of women or of black or Asian people (not 
to mention the disabled) fly out of the window” (p. 523).

“What we see – in as much as it is possible to track these 
developments – is the emergence of working practices 
which reproduce older patterns of marginalisation (of 
women and people from different ethnic backgrounds), 
while also disallowing any space or time for such issues to 
reach articulation” (p. 523)  



 Reflexivity = detraditionalisation of gender?

 Adkins: “the traditional is simultaneously produced or 
co-constructed with the modern” (2003, p.124).

 Gill: “some of the mythologised and highly-valued 
features of project-based new media – informality and 
flexibility – are the very mechanisms through which 
inequality is reproduced” (2002, p.86).

 Gender refashioned



 The individualised worker: 

 Adkins: “women’s family work constitutes and 
releases resources which others may mobilise”, thus 
showing that the “appropriation of family labour 
may be key in the process of the constitution of 
individualised workers” (1999, p.128).

 Gendered exclusion?



 How do women (and men) construct 
themselves to perform as individualised 
workers?

 In what ways is gender reconfigured in this 
process?

 What are the ‘new’ gendered power 
dynamics in play?
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